Value Creation Model

The Group works to provide value through products and services created through its business activities,
with the aim of sustainable growth of the Group and society. We leverage unique core technologies de-

veloped over the course of many years, a culture of open innovation geared toward co-creation, and Achlevmg the SUStqmqb“'ty
global business expansion, with more than half of the Group’s net sales and operating profits coming Vision asv2050/2030
from overseas operations. By building a business model that makes effective use of these strengths of the

Group, we are creating value that resonates with the senses. @ All products and services provided contribute to

sustainability

® Minimizing the environmental impact of
manufacturing

® Being a company that can contribute to
improving the sustainability of society > P.31
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