
Value Creation Model
The Group works to provide value through products and services created through its business activities, 
with the aim of sustainable growth of the Group and society. We leverage unique core technologies de-
veloped over the course of many years, a culture of open innovation geared toward co-creation, and 
global business expansion, with more than half of the Group’s net sales and operating profits coming 
from overseas operations. By building a business model that makes effective use of these strengths of the 
Group, we are creating value that resonates with the senses. 
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OUTCOME

Environmental Value
Realizing a society that  
co-exists in harmony  
with the environment

Lifestyle Value
Realizing a comfortable, 
healthy and safe society
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●  All products and services provided contribute to 
sustainability

●  Minimizing the environmental impact of  
manufacturing

●  Being a company that can contribute to  
improving the sustainability of society

Capital sources of 
value creation

Financial capital
A sound financial base that 
emphasizes the balance 
between investment and 
shareholder returns

Human capital
Diverse human resources 
and good employee 
engagement to support 
value creation

Manufactured  
capital
A manufacturing platform 
that creates value that will 
resonate with the senses

Intellectual capital
Technology infrastructure 
and systems to drive the 
creation and expansion of 
new businesses

Natural capital
Global environment and 
resources supporting 
sustainability of the Group 
and society

Social and  
relationship capital
Network for promoting 
local production for local 
consumption and sound 
supply chain

Materials for display and  
advanced electronics
•  Color filter materials
•  Semiconductor-related materials

Materials for mobility and battery
•  Materials for LiB electrodes for EVs
•  Laminating adhesives for LiB pouches  

for EVs, etc.

Packaging materials
•  Liquid inks, adhesives, UV-curable inks, etc.

Materials for next-generations  
(environmental, biotechnology and 
energy)
•  Functional materials for medical and drug 

discovery research
•  Functional materials for next-generation 

batteries
•  Functional materials for heat insulation and 

CCUS, etc.

Achieving the Sustainability  
Vision asv2050/2030

Value of appealing  
to their senses

Products and services of Existing 
Businesses with High Profitability
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Pursuing 
emotional value 
generated by the 

chemical reaction 
between art and 

science

Sustainability-enhancing Products
•  BPA-NI (bisphenol A-free) paints
•  Healthcare adhesives for athletic tapes, etc.

Creating Value that Resonates with the Senses
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