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This document is made in Japanese and translated into English. The Japanese text is the original and the

English text is for reference purposes. If there is any conflict or inconsistency between these two texts, the

Japanese text shall prevail.

Policy on Biodiversity

The artience Group (hereafter referred to as the “Group”) is committed to the realization of its sustainability
vision, asv2050/2030: a set of medium- to long-term goals to contribute to the improvement of social
sustainability and the global environment and achieve sustainable growth as a corporate group. In working to
achieve this sustainability vision, the Group regards proactive efforts to conserve biodiversity that may be
affected by its business activities as one of its key management issues, and aims to prevent the loss of
biodiversity, and restore it.

1. Procurement and conservation of resources
The Group pays care and consideration to biodiversity in the procurement of raw materials, materials, and
energy, etc., and takes biodiversity initiatives into account when selecting suppliers. We will also strive to
use biological resources sustainably.

2. Products and production activities
The Group works to develop products and services that contribute to sustainability, and contributes to the
conservation of biodiversity through their provision and widespread adoption. We also work to reduce
emissions of CO2 and other greenhouse gases (GHG) and generation of waste in manufacturing
processes.

3. Water-related initiatives
The Group works to ensure the appropriate use of water resources, such as by reforming production
processes, and by recycling and utilizing water used in such processes. We actively engage in monitoring

and initiatives to maintain and preserve water quality in the regions where we operate.

4. Initiatives to prevent atmospheric pollution
The Group actively engages in initiatives to reduce emissions of volatile chemical substances (VOCs) in
manufacturing processes and works to minimize impact on biodiversity. These initiatives cover production
processes not only for the Group’s own products, but also for those produced by customers.

5. Cooperation with local communities
The Group conducts in and supports community-based biodiversity conservation activities at its business
sites, both in Japan and overseas, in cooperation with local governments and various other organizations.
We also endeavor to communicate with society by announcing the results of these efforts.

6. Enlightenment and education
The Group conducts appropriate awareness-raising and educational activities for its officers, corporate
advisors, and employees, in order to raise awareness and knowledge of biodiversity within the Group,
and to promote the introduction of biodiversity conservation initiatives in all corporate activities, including
management and business strategies.
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